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WRITE LIKE A PRO

IDEATION CHEAT SHEET

The first step in creating content is_ to generate
ideas. Here's how to do it...

KNOW THE RIGHT WAY TO BRAINSTORM: 2} Asyou're brai ‘i, utthe

— sort 0"  igs tha. , R ‘alified
to tec.

Set aside at least 20 minutes.

Be sure you won't be interrupted. ® Vv (S your area o1

®
®
(&) Don't censor yourself while brainstorming. -~ atdo per = askyouic .ce about?
®

Don’t evaluate your ideas at this stage. ® . * U helped other people get good results?

Start thinking about what format would be . :
best for presenting your ideas. For example, QU'- \IS TORSK YOURSELF
if you're creating a lead magnet, then v
might present information as a check

cil [ ?
a set of tips. What &re my biggest challenges

What is my favorite part of the niche?
What mistakes have | made?
What do people in the niche want to know?

RESEARCHING TO UNCOVEF

What are their biggest challenges?

What sort of tips, mistakes, ideas would be helpful?
e writin
° What sort of tools would be helpful?

What personal examples would be helpful?

Use

{7) You can ask your market what they want, but
C finstorming ¢ . don’t use this method in isolation (especially
if you're creating a paid product). What people
say they want and what they actually consume
Survey y¢ et are sometimes two different things.

Look Ar courses at Udemy.com.

CCNCONMCONCONCONCONCO)

BRAINSTORMING JustAnswer.com Quora.com Facebook.com LinkedIn.com Udemy.com
RESOU RCES Yahoo! Answers WordTracker.com Twitter.com ClickBank.com JVZoo.com

Ideation is all about determining what will
help others solve their problems, reach their CLICK HERE To Enroll In Content Creation @
goals, or better enjoy their interests.
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RESEARCH CHEAT SHEET

ded what to write about, the next step is to
t you know what to include

Once you've deci

start researching the topic so tha
in your piece of content

12 KINDS OF INFO PEOPLE LOVE (THAT YOU SHOULD INCLUDE) WILL “N1.  SE UNIQUE?

Examples. & Tips. () Variations/substitutions. Yo. “ta, tea..  an entirely

_ new to, N Nteachitina
FAQs. ® Templates. (® Lists of needed tools / resources. new way. i Atent unique
Mistakes. (&) Checklists. () Dos and don'ts. { F ncluding pe. . case studies,
_ _ s, examples, ac.onyms, and a fresh
Ideas. () Steps (howto). & lllustrations to clarify the conent. gerspective

v
YENT: WiERE TO GATHER TOPIC DATA

HOW TO FIND POINTS TO ELABORATE ON IN YOURY

Review the chapter titles of popular books in vour< Mazon! Note: stick to reputable authority sites when
Search Google.com for pieces of content#8.d to yotr ~q researching your topic. Examples include:
to...” and “ways to...” queries, as well 3 ar niche plus “tips; ) 3. Academic and research journals
Scan the lessons included in popul ‘ne-related £ourses at Uder . (see Google Scholar).

Look at the bulleted lists of benefite netitg .oduct sales pages. Reputable research organizations
Visit Clickbank.com and review top pre .Js in your ni~he. (like Pew Research).

Read the blog posts of iz in youl University sites (like Harvard).

Set up a dedicated g adai oin the 2 “rson you can find Well-known health and medical

in your niche ... 3 ‘iodically I aeour inb O3 W ideas. sites (like the Mayo Clinic site).

Government sites (like CDC.gov).

Note: Be inspired_hut don Jeopie ~t - wording, structure or
unigueness.

@ Even when you get information
‘ g from a reputable source, be
®  WisdomQuotes.com. TIP: sure to double-check the facts

(® GoodReads. (3) Google.com. (Search for niche keywords alongside using another reputable site.

®  BrainyQuote.com quotes. E.G., “marketing quotes.”)
inyQuote. .

TWO COOL WAYS TO CROWDSOURCE CONTENT: Ask your audience to submit tips, ideas and other info.

Ask experts in the niche to contribute to your content.

The goal of good content is to share what you .
know that other people want to know. CLICK HERE To Enroll In content creatlon



B /  WRITELIKEAPRO

TITLING CHEAT SHEET

Your title can make or break the success of y<->u-r corltent.
That’s why you’ll want to check out these titling tips,
ideas and templates.

o

CREATE A BENEFIT-DRIVEN TITLE 3 SIMPLE WAYS TO MAKE YOUR \ “RE.  °ELLING:
The features of your content or product ® Be specific to be more -edibi. “ple 't ro. .Jmbers — be
are its “parts.” The benefits are what those specific instead. E.~ e “47” (s, e, “50” (« dnding up).
Z::;::;T;Zig:gﬁ:gii Yo:gttgfnzgﬁ:ld ® Make a promis ,ut the help your con.. 2. E.G,, “Discover
99 ’ What Doctr M Lose W “t”
® Speak’~YOUL: 4 se industry language. Focus on their experience
leve’ ‘arstana atsand neer  Talk to YOUR people!
THINGS To CONSIDER INCLUDING @ - ~ontent. « unique selling point into the title
FOR A GREAT TITLE: whe. ssible.
Benefits. Supported causes. . } ) }
Specific detalls. Popular brands. wipe .ﬂle. One really good way to brainstorm titles is to look at
: e titles and repurpose them for your means.
Desired result. Number of steps.
Time frame. Conflict resolutis J Win Friends and Influence People” might become “How to
Target audience. Practical sok Lo . ght and Feel 10 Years Younger.” (Note: be inspired, but don’t
copy!
Curiosity. New insight. .
Emotion. Fastes ‘r, betle
Social proof. Al ‘es.
Statistics. ortcuts! 4E THESE TEMPLATES:
How I... 2 langy —
® The #1 Way to [Get a Benefit] (e.g., The #1 Way to Lose Weight Safely)
® How to [Get a Benefit]. (e.g., How to Save Thousands on Household
Bills)
‘ ® The Surprising Way to [Get a Benefit]. (e.g., The Surprising Way to
. Improve Your Marathon Finishing Time
¥ TIP: P g Time)
. . ® The Crash Course to [Getting a Desired Result]. (e.g., The Crash
Split-test titles to e that your Course for Your First Year In Homeschooling)

audience responds tc Bt Remember,
a good title can boost your subscribers ® The Quick and Easy Way to [Get a Benefit]. (e.g., The Quick and Easy

clicks. traffic and sales. Way to Housetrain Your German Shepherd Puppy)

Note: Be sure not to exaggerate your claims ... your content should deliver
what your title promises!

Your title should get the attention of those )
your content can help and is the on-ramp to CLICK HERE To Enroll In Content Creation

serving others with your paid products.
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izi information is key to
Organizing your research and in .
craftigng a great piece of content. Check out these ideas
for structuring your conten

7 WAYS TO PRESENT YOUR CONTENT

FAQ or interview. Tools / gear / resources (Ex. cheat sheet).
Tutorial (how to). Review (compare & contrast).
Case Study. Interactives (worksheets, quizzes).

List (ways, keys, etc.)

A CHRONOLOGICAL OUTLINE TEMPLATE: CRe & JECTIVE OUTLINE

art with a single big idea (IE thesis statement).
all of your main talking points / ideas.
reate supporting ideas to explain / enhance.

@ Introduction: build anticipation.

Step 1: (3 Explain the step.

Organize by chronology or complexity.

: Insert tips, examples and details.

this step. . o
Ensure everything supports the big idea.

Review and adjust as necessary.

r additional best practices/tips so readers can
take actiC

Conclusion: re€fy the main points. Provide a call to action.

genuine help and value to your audience, AND that

A solid outline will ensure that you are providing @
the creation process is faster, easier and better.



WRITE LIKE A PRO

WRITING CHEAT SHEET

Here's how to create petter content
o and do it easier and faster too.

3 TIPS FOR PREPARING TO WRITE HOW TO AVO.. “AC)

() Create ato-do list and/or writing goal (word count, time goal or ¢ Shw “tanc rse.. .mmon
piece completion) for each day to keep you on track. distractio. al, |, etc.,

(» Prep the night before by laying out reference materials. ® Write first, then . later.

() Create a routine to prep your mind for writing. % C - WiFi.

< an app like SetColdTurkey.com.

CREATE ENGAGING CONTENT: @ 8 aster and better writing, write

.st and edit later.

Tell relevant stories.

Ask thought-provoking questions. 3
Arouse curiosity, express empathy, conneg .otionally? \ 4 AYs To OPEN A PIECE OF CONTENT'

Inject humor (sparingly and cautiouslya

Insert plenty of tips, examples, and tons. #1 Build Anticipation. #3 Ask a Question.

et od S RS ARSI #2 Open With a Quote.  #4 Tell a Relevant Story.

Create a fresh hook.

Develop your own unigy ~ice. An Example Call to Action To Close Your Content:
You need to tell people what you want them to do,

Keep the focus of the ent ‘eader. ! ;
and whenever possible give them a good reason to
A doit.
@ TIP: Know your¥ > bai ‘Who aie they,
wh their' ¢ , and WIR 2y want? E.G., “Click here to get the free video that shows you

how to perform the exercises you just learned about.
Do it now, before this free offer disappears...”

ADD VAL !I! ONTENT:
@ You don’t need to create all your

Offer tools 1t pple take action. content totally from scratch. Save
Present interme d advanced information, which has a TIP: time by using private label rights
higher perceived v Je. content (PLR). Visit Earncome.com.

Offer the content in multiple formats (audio, video and text).
Provide a related, valuable piece of content / bonus / resource.
Give them an assignment to complete ... so they see results.

Growing your business by helping people get the results
they want depends upon you delivering useful content CLICK HERE To Enroll In content creation @
for them to consume and respond to.



WRITE LIKE A PRO

Once you've completed the first draft of youT content,
then it's time to review, revise and polish.

3 WAYS TO PROOF CONTENT

@ Do it yourself. \
@ Ask a friend, family member or colleague to do it.

@ Outsource this task to a professional.

Using two proofing methods will create a better end result. \{/

Upwork.com.

(® Do your due diligence by research
freelancer.

COMMON G HOW TO TIGHTEN UP CONTENT
v

wer vs. less. (® Ask yourself: How can | make this content
piece as a whole shorter, this paragraph
shorter, this sentence shorter?

Loose vs. lose.

Its vs. it’s.
Who vs. whom. () Ask yourself: Is this part of the content
Who vs. that. absolutely essential to building rapport,
explaining the concept, and/or giving
needed detail?

Your vs.*
There vs. the
Lead vs. led.
Affect vs. effect. Compliment vs.

Farther vs. further. complement.
(® Ask yourself: Is there any fluff or filler in

this section that should be removed or

replaced with something more helpful?

Content that is clear, concise and correct will win
the trust of your tribe.
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FORMATTING CHEAT SHEET

o
o

g touches on your content,

it's time to put the finishin .
Now it's tim o out these tips and ideas...

including formatting it. Check

HOW TO FORMAT FOR SKIMMERS 5 TIPS FOR M. ‘AU NTENT
EASILY "“DAb.

You can format your content for skimmers by highlighting important —
parts of your text. For example:

, Use short

Create subheadlines. () Underline text. ® Utilize short para_
Use Johnson boxes. () Highlight text or use a »h T .ng paragraph li. . into bulleted lists.
Boldface your font. different font color or size. . graphics tr break up the text.
Italicize important () Use captions under Sites’ uugh for an 8th grader to read
information. attention-getting graphics. S ad.
te: Co. . outsourcing content design, especially
. TIP- Don't overdo your formatting, otherwise your,content wi *d magnets, infographics, and paid products.

look like a chaotic mess. Be consistent wit formatti

THE BEST TYPES OF GRAPHICS TO

DOS AND DON'TS FOR SEOING Y~ CONTENT INSERT INTO CONTENT

. . Infographics lllustrations
® Do research with a keyw to unc. Yest word: Photos GIES
® Don't stuff your cont o Is. Screenshots
® Don't write for t- 4
® Do sprinkle keyw. the \ILY if you can do so
naturally.
® Dor lity, s e 6 KEYs TO MAKlNG CONTENT MORE
’ L : ACCESSIBLE
® r 1ke your 1ges us. ‘v, responsive and accessible. _

Offer the content in multiple formats.

HOW TO CON TEXT TO PDF Provide captions for videos.

Be sure screen readers can read your site.
Ensure people can navigate your site

1) Getaword processor with a converter, such as OpenOffice.org. without a mouse (for the sight impaired).

Avoid blinking graphics that can distract

2 ) Get a PDF converter, such as PDFForge.org, SmallPDF.com, and even . .
or even trigger seizures.

Adobe.com.
Provide alt-text when posting graphics.

Good formatting helps you make a great impression .
with readers! CLICK HERE To Enroll In cﬂlltellt creatlon



7 IDEA STARTERS

®
®
®
®
®
®
®
o

3 THOUGHT-PROVOKING QUESTIONS TO ENGAGE READERS

The way you become a better content creator is to

continue learning and honing your craft.

What is the biggest mistake | ever made in the niche?

What is my biggest success / favorite part of this niche?

If I could do one thing over in this niche, what would it be and why?
If | needed a specific result in a specific timeframe, what would | do?
What are some common misconceptions about this topic?

What are some key lessons I've learned about this?

How can others get started or take it to the next level?

TIP: People love behind-the-scenes details, little known
facts, insider secrets, unique twists, and g
uncommon pieces of content.

You don’t need to create all yo’
from scratch. Instead, you ¢

atent completely
“withar -~ of

your existing content and repu or can
purchase PLR content frrm a sitc

.come.com

Make the € gsy to share.

Tell people to & TA). (You can even incentivize this.)

You've been learning how to brains
organize information, write it and rex
check out these hacks to up yot me...

8 CO’

P
®
®

® ¢

WRITE LIKE A PRO

HACKS CHEAT SHEET

torm ideas,
se it. Now

WCL N
Sell a pi. e
Get people to,

Jdurage them to , articipate in a contest.
nvite them * ~a webinar.
Sl ther ©€w another piece of content.
.to call you.
L dJrage them to fill out a form.

Persuade people to share the content,

7 THINGS PEOPLE WANT TO KNOW

Case studies.

Your biggest successes / failures.
The tools and resources you use.
What you'd do differently.

What a typical day looks like.
Ways to speed up the process.

Ways to make the process less expensive.

Get personal with your audience so
that you’re not just a faceless person

TIP:  behind the screen. Share stories
about your life.
What do you think?

What is your favorite way / top tip / best memory?

Haveyouever 7

Gontent Greation @




